
Organizational Communication
 Fall 2010

	Times
	Day
	Location

	6:00 –9:00 p.m.
	T
	GAB 301



Professor:
Brian Richardson





   Office Hours:
Office:

GAB 309C






T-Th    12 – 1 

Phone:

565-4748 (office)


 


 W          3-4
Email:

richardson@unt.edu



   

     & by appt.       
Course Rationale:

This course is a graduate-level review of theory and research in organizational communication.  As a field, organizational communication is relatively young; many of its theoretical statements have been produced in the last 30-35 years, most of the researchers who have produced them are still alive and doing research.  Despite its relative infancy, there has been, in the last decade, a revolution of sorts in the way theorists regard the role of communication in organizations. Historically, we have thought that communication was merely something that happens in organizations. Currently, there is increasing recognition of the view that communication is quite literally the substance of organizations – the bond that holds organizations, and the people who inhabit them, together.  Some scholars even equate communicating with organizing (and vice-versa).  

The purpose of this course will be to introduce students to theories, perspectives, and empirical evidence related to organizational communication. We will pay special attention to communication issues related to organizational phenomena.  This course will depend upon everyone’s reading and participation.  Each week, students will be expected to read several book chapters, articles, and/or case studies focusing on organizational communication issues.  These readings will be discussed in class and all students will be expected to contribute to the class discussion.  

Course Objectives. 

Students completing this course should be able to:

1. Discuss the history, major theories, and paradigmatic assumptions relevant to the study of organizational communication.  

2. Recognize and discuss the key scholars and research findings regarding the weekly topics discussed in class. 

3. Apply theory and research from the organizational communication topics in writing assignments.

4. Conduct and present findings from a small-scale, research effort on some organizational communication topic.  

Disability Accommodation/Special Needs:

The instructor will cooperate with the university's Office of Disability Accommodation to provide reasonable accommodation to students who need it.  Students who wish to self‑identify and request assistance under this policy should register with the Office (located in the University Union) by the second class day.

Readings:
 

Depending upon their format, readings can be downloaded from library databases, or will be distributed in class on a weekly basis. These are not “optional readings.” They are relevant to the discussion material and the course assignments. You are responsible for ensuring that you get copies of all class handouts.

COMM 5220 ASSIGNMENTS

Class discussion leader and participation – Each week we will concentrate on a small set of readings. You should plan to spend quality time closely reading each assigned article/chapter so that you are prepared to discuss them during class that week. Know them well enough that if asked on the spot to give a cursory overview of the author’s points, you could do so.  

On select weeks, one of you will “lead” the discussion of selected readings (marked with a * in your course schedule).  You’ll sign up for designated weeks on the first day of class. The discussion leader’s task is to direct, encourage, and inspire his or her classmates to discuss, debate, and critique, the marked articles.  You’ll know you’ve been successful if the discussion has been lively and interesting from the start of class until the break.   

Just because you’re not the discussion “leader” on a given week does not excuse you from participation.  Being present and actually participating are minimum requirements for a “B” level participation grade. For any grade higher than that, your participation grade will depend on the quality of your contributions. Quality comments include: adding new insights to the readings, offering a different, unique, and relevant perspective on an issue, contributing to moving the discussion and analysis forward, extending rather than repeating others comments, and demonstrating reflective thinking.  


Unit Question Papers – The course will be divided up into three units: Foundations, Micro, and Macro. At the end of each unit, you’ll have the opportunity to answer 2-3 questions in an essay-style paper.  These papers will be 4-5 pages long and be written in APA style format. You’ll probably reference the unit readings in your response, but you may also pull from other scholarly readings.  You will be required to write two (2) of these papers from the week of your choice. (100 points each) See schedule for due dates.

Individual/paired Case Study – Students will execute this assignment individually or in pairs.  You will prepare a case description of some important organizational communication phenomenon about which you are able to get significant information. The organizational phenomenon may be related to any of the issues we discuss this semester, or org comm. topics that we do not discuss.  You will need to be able to collect consider information about it, so that you create a complete case.  The information should be first hand from an organization with which one or more group members are personally familiar or that you can gain access to for interviews or observation. You may supplement this information from newspaper reports, trade journals, material available from the Lexis/Nexus database, or other sources of information. 

The paper (15 – 20 pages long, not including references) should include a description of the sequence of events that occurred and of the people/groups involved and should demonstrate comprehensive knowledge of the change taking place in the case. The case assignment will be graded based on how comprehensive, readable, accurate, and understandable it is and how little extraneous, unnecessary material is included.  Furthermore, each case study must have at least the following components: (1) collected data (e.g. interviews, questionnaires, documented observations, etc.) to supplement other readings, (2) a thorough review of resources/literature relating to your topic, and (3) an analysis which shows the depth to which you’ve thought about this topic and which illustrates the connection between your topic and human communication.   See schedule for due date. (200 points)

A 2-3 page proposal of your final project, including your topic, data collection plans, and timeline, is due no later than Oct. 5.  

Grade determination

Assignments will be worth the following number of points:

1. Unit Papers (2)

200

2. Class Discussion 

  50 
3. Discussion leader

  50 

4. Final Research Paper  

200  
 
Total: 
500 points

Individuals who accumulate 90% of the points will receive an A, 80 – 89% will receive a B, and 70 – 79% will receive a C.  

Course policies

Assignments: All assigned projects must be completed in order to receive a satisfactory grade for the course. Deadlines for the assignments are firm. As one purpose of this class is to prepare you for the "real world" of scholarship, the due dates will be treated as they are by thesis committee members, reviewers, and editors. If you miss a deadline, you are at the mercy of the person receiving and reading your work. Unless given explicit approval from the instructor, students are not allowed to turn in the same paper for two different graduate classes. If you are interested in producing two unique, distinct papers from the same body of work, please discuss it with the instructor.

NOTE: All written assignments should demonstrate your familiarity with the issue or concepts under "discussion." Criteria for evaluation include: (1) scope and focus of the work, (2) conciseness and clarity, (3) organization, (4) knowledge of the topic, (5) depth of the investigation, (6) writing style, and (7) use of references. All written assignments must be typed, double-spaced, and must use APA format.

Attendance: Class attendance is a must. One cannot learn without attending class and absences are not positively regarded. You will also be expected to be prepared to discuss reading for each week. If you are called upon to summarize and critique an assigned reading and are unable to you will discover your participation grade will drop to 0 for the semester. Habitual absences will affect your participation grade.

Academic Dishonesty: All persons shall adhere to the Code of Student Conduct regarding academic honesty, including acts of cheating and plagiarism.  Of particular concern in a course with written and oral assignments is the issue of plagiarism. Plagiarism is defined by Webster’s (1989) as “the appropriation or imitation of the language, ideas, and thoughts of anther author, and representation of them as one’s original work” (p. 1100).  In other words, plagiarism is stealing. You must cite your sources accurately and consistently in both your oral and written assignments. Penalties for plagiarism will vary according to severity and will range from a failing grade to prosecution through the University System.

Class format: This course will be managed as a lecture/seminar. Each week, we’ll review the readings. Students will lead the discussion on the marked (*) readings, and the instructor will lead the discussion on the remaining articles. We’ll also talk as much as possible about progress on your various assignments. I’d like for this class to be an engaging, informative, process built upon reading, discussion, and lots of doing. 

Completing the Course: Students are expected to complete all assignments for this course during the semester.  Assigning a grade of “incomplete” is rare, and in order to request an “I,” the student must meet these requirements:  a) The student must have completed at least 75% of the course assignments;  b) The student must be passing the course;   c) There must be an unforeseen and compelling reason why the course cannot be completed on time; and  d) The student must present a plan for completing the assignments within the time period specified in the catalog.

This syllabus is not a contract.  It is a guide and may be changed by the professor at any time without prior notice.

Student Behavior in the Classroom: Student behavior that interferes with an instructor’s ability to conduct a class or other students' opportunity to learn is unacceptable and disruptive and will not be tolerated in any instructional forum at UNT. Students engaging in unacceptable behavior will be directed to leave the classroom and the instructor may refer the student to the Center for Student Rights and Responsibilities to consider whether the student's conduct violated the Code of Student Conduct.  The university's expectations for student conduct apply to all instructional forums, including university and electronic classroom, labs, discussion groups, field trips, etc.  The Code of Student Conduct can be found at www.unt.edu/csrr
Schedule of Topics

	Week/Date
	Topic

	Aug. 31
	 Introduction to course; individual introductions; syllabus and schedule review

	Sept. 7 – Unit I begins (Foundations)

Return student information forms/Select presentation weeks
	Paradigms and Metaphors in Organizational Communication

	Sept. 14
	Historical perspectives of Organizational Communication

	Sept. 21 – Unit II begins (Enduring Processes)

	Socialization and identification processes



	Sept. 28


	Decision-making processes

	Oct. 5
	Conflict

	Oct. 12 
Unit I Question distributed

Choose research topics
	Leadership & change



	Oct. 19 – Unit III begins (Emerging Processes)
Unit I Question due
	Stress and Burnout

	Oct. 26
	Diversity Management Processes

	Nov. 2
	Technology

	Nov. 9 

Unit III question distributed
	Jermaine Stewart

Sexual harassment issues

	Nov. 16 - 

Unit III begins (Macro processes)

Unit II question due

 
	Crisis 

	Nov. 23
	No class for Thanksgiving holiday 

	Nov. 30

Unit III question distributed
	Whistle-blowing processes

	Dec. 7

Unit III question due
	 Stakeholders and inter-organizational communication


	Dec. 14


	Final papers due








