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Academic Awards

Faculty Research Studentship, Kingston University, UK (January 1995-August 1997)

Faculty Research Assistantship, Kingston University, UK (September 1997-July 1999)
Outstanding Reviewer Award (2007-2008) for reviewing over 12 manuscripts, quality review, and turn-around time; Journal of African Business.
Outstanding Contribution in Reviewing for Industrial Marketing Management (IMM), November 2015.

Distinguished Service to International Academy of African Business and Development, May 2008.

Outstanding Service as Track Chair (2006-2009) to Association of Marketing Theory & Practice Conference, March 2009.  

Visiting Scholar in Marketing, University of Ghana Business School, Legon, Accra, Ghana, July – August 2009, October 2010, & June 2015.

Visiting Scholar in Marketing, Kingston University Business School, London, UK, July – August, 2010.

External Examiner in Master of Philosophy in Marketing (MPhil) and Internal Examiner in Ph.D. in Marketing University of Ghana, School of Graduate Studies, Legon, Accra, Ghana, October, 2011 to date.
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Chair, College of Business Doctoral Programs Committee (DPC), August 2015 to August 2016.
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Jointly awarded (with colleagues at COB-UNT) International Business Research and Education Mentoring Team Grant, 2016-2017. University of North Texas, $1,500.00, June 2016.

Jointly awarded (with colleagues at Kingston University, London, UK) Kingston University Department of Strategy, Marketing, and Innovation Research Grant for a study investigating “the stability of decoy effects in brand positioning across product categories and cultures/countries.” Kingston University, London, $8,000.00, May 2016. 

Awarded UNT College of Business PDI Business Fellowship for 2015-2016, $2,500.00 for further research program. 
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Awarded Faculty Research Grant for a study on: “Country positioning,” and “Marketing practices of rural small businesses.” The Business School, Ghana Institute of Management and Public Administration (GIMPA), $3,000.00, December, 2012.
Awarded Faculty Research Grant for Qualitative Data Collection – face-to-face long interviews with CEOs of MNEs and Policy Makers in Ghana by Ghana Institute of Management and Public Administration (GIMPA), All travel and boarding and lodging expenses $5,000.00, September – December, 2012.
Awarded Faculty Research Small Grant by the Chair, Department of Marketing & Logistics on “Why Aren’t you Buying North Korean Chocolate? Country Positioning” University of North Texas, $500.00, April 2011. 

Awarded “Charn Uswachoke International Development grant” in the amount of $3,000.00 from University of North Texas. This award funded the exchange agreement between University of North Texas and University of Ghana. An MOU was signed in 2009 and subsequently renewed in 2013. 

Awarded Small Grant through the Faculty Research Grant Program (FY2008 number G34568) for empirical research on “Poor Rural African Individuals’ Buying Behavior and Attitudes towards Possessions and Consumption of Death Rituals” University of North Texas, $750.00, February 2008.
Awarded Faculty Research Grant (FY2006 number G33398) for empirical research on “A Replication of a Scale Measuring Consumer/Customer-Derived Generic Typology of Positioning Strategies” University of North Texas, $1,100, December 2005.

Awarded a Monetary Grant for a study on: “A Marketing Plan that will bring about the branding of the College of Management, Long Island University, C. W. Post name and promotion and advertising of the College of Management’s programs: A detailed report will be generated regarding target groups and the specifics of the plan.” Long Island University – C. W. Post Campus, $3,000.00, May 2003. 

Awarded a Monetary Grant (AY 2002-2003) for empirical study on “The Impact of Positioning Strategies on Firm Performance.” Long Island University – C. W. Post Campus, $450.00 + other survey expenses borne by the University. Total $2,500.00, October 2002 

Awarded the Research & Development Grant for empirical research on “Positioning Strategies and Firm Performance in the Energy Sector.” Grand Valley State University, $3,000.00, July 2001
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2. Xu, L., Blankson, C. and Prybutok, V. “Relative Contributions of Product Quality and Service Quality in the Automotive Industry,” Quality Management Journal (forthcoming).
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6. Boakye, K. G., Prybutok, V, and Blankson, C. (2016), “An Integrated Model of Quality for Mass Services in the Context of the Ghanaian Retail Banking Sector,” Thunderbird International Business Review, 58 (5), 425-438.
7. Tran, T. P., Blankson, C., and Widyarso, R. (2015), “Market Orientation: An Option for Universities to Adopt”? International Journal of Nonprofit and Voluntary Sector Marketing, 20 (4), 347-365.
8. Hirunyawipada, T., Paswan, A. and Blankson, C. (2015), “Enhancing Usefulness in New Product Ideas through Team Level Factors,” Journal of Business and Industrial Marketing, 30 (7), 855-866.
9. Wen, C., Prybutok, V. R., Blankson, C., and Fang, J. (2014), “The Role of E-Quality within the Consumer Decision Making Process,” International Journal of Operations and Production Management, 34 (12), 1506-1536.

10. Blankson, C., Kalafatis, S., Coffie, S. and Tsogas, M. (2014), “Comparisons of Media Types and Congruence in Positioning of Service Brands,” Journal of Product & Brand Management, 23 (3), 162-179.
11. Blankson, C., Cowan, K., Crawford, J., Kalafatis, S., Singh, J. and Coffie, S. (2013), “A Review of the Relationships and Impact of Market Orientation and Market Positioning on Organizational Performance,” Journal of Strategic Marketing, 21 (6), 499-512.

12. Darley, W. K., Luethge, D. J. and Blankson, C. (2013), “Culture and International Marketing: A sub-Saharan African Context,” Journal of Global Marketing, 26 (4), 188-202.
13. Owusu-Frimpong, N., Nwankwo, S., Blankson, C. and Tarnanidis, T. (2013), “The Effect of Service Quality and Satisfaction on Destination Attractiveness of Sub-Saharan African Countries: the Case of Ghana,” Current Issues in Tourism, 16 (7-8), 627-646.
14. Dadzie, K. Q., Dadzie, C. A., Winston, E. and Blankson, C. (2013), “Inclusive Economic Development Programs and Consumers’ Access to Credit in Emerging Market Economies: The Role of Marketing in Rural Bank Programs in Ghana,” Journal of Public Policy and Marketing, 32 (Special Issue), 52-62.
15. Holmes, G. R., Spears, N. and Blankson, C. (2013), “An Investigation of Match-Up Effects: Influential Sources of Fit and the Generative Role of Imagination,” Journal of Current Issues and Research in Advertising (JCIRA), 34 (1), 151-165.
16. Blankson, C., Paswan, A. K., and Boakye, K. G. (2012), “College Students’ Consumption of Credit Cards,” International Journal of Bank Marketing, 30 (7), 567-585.
17. Boakye, K. G., Kwon, J., Blankson, C. and Prybutok, V. R. (2012), “The Attraction of the Sizzle: A Service Investment Model,” Quality Management Journal, 19 (4), 24-38.
18. Wen, C., Qin, H., Prybutok, V., Blankson, C. (2012), “The Role of National Culture on Relationships between Customers’ Perceptions of Quality, Values, Satisfaction and Behavioral Intentions,” Quality Management Journal, 19 (4), 7-23. 

19. Paswan, A., Guzzman, F. and Blankson C. (2012), “Business to Business Governance Structure and Marketing Strategy,” Industrial Marketing Management, 41 (6) (August), 908-918.
20. Spears, N., Blankson, C. and Guzzman, F. (2012), “Hope and Fear in an Advertisement Context: How Hope Undoes Fear,” Journal of Current Issues and Research in Advertising (JCIRA), 33 (1), 79-93.
21. Blankson, C., Spears, N., and Hinson, R. (2012), “West African Immigrants’ Perceptions of Advertising-in-general and Impact on Buying Decisions,” Journal of International Consumer Marketing, 24 (3), 168-185.
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24. Wang, M., Shadab, J., Blankson, C. and Cheng, J. M. S. (2011), “The Influence of the Provision of Online Channel Functions on Exporting Channel Performance: The Moderating Effect of International Experience,” Journal of Global Marketing, 24 (2) (April), 125-135.
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26. Strutton, D. H. and Blankson, C. (2010), “Facilitating Creativity in Business-to-Business Retail Partnerships” Journal of Retail Marketing Management Research, 3 (2) (October), 43-65.
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28. Darley, W. K., Blankson, C. and Luethge, D. J. (2010), “Toward an Integrated Framework for Online Consumer Behavior and Decision Making Process,” Psychology & Marketing, 27 (2) (February), 94-116.
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30. Cheng, J. M. S., Blankson, C., Sutikno, B. and Wang, M. C. H. (2009), “Hybrid Convenience Stores – The Changing Role of Convenience Stores in Taiwan,” Asia Pacific Journal of Marketing & Logistics, 21 (3), 417-432.
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37. Blankson, C., Cheng, J. M. S. and Spears, N. (2007), “Determinant of Banks Selection in USA, Taiwan and Ghana,” International Journal of Bank Marketing, 25 (7), 469-489. 

38. Blankson, C. and Kalafatis, S. P. (2007), “Positioning Strategies of International and Multicultural-Oriented Service Brands,” Journal of Services Marketing, 21 (6), 435-450.
39. Mbah, C. H. N., Ogbuehi, A. and Blankson, C. (2007), “The Challenges of Market Orientation Strategies Implementation in an Emerging Economy,” Journal of Business Case Studies, 3(2) Second Quarter: 29-40. 
40. Blankson, C. (2007), “Testing a Newly Developed Typology of Positioning Strategies in South Africa,” Journal of African Business, 8 (1), 67-97.

41. Blankson, C. and Kalafatis, S. P. (2007), “Congruence between Positioning and Brand Advertising,” Journal of Advertising Research, 47 (1) (March), 79-94.  

42. Motwani, J., Levenburg, N. M., Schwarz, T. V., and Blankson, C. (2006), “Succession Planning Practices in SME’s: An Empirical Analysis,” International Small Business Journal, 24 (5), 471-495. Paper selected as one of “The 50 Most-Frequently Read” in ISBJ during December 2006 (see www.isb.sagepub.com/reports.mfr: retrieved January 12, 2007.

43. Blankson, C., Motwani, J. G. and Levenburg, N. M. (2006), “Understanding the Patterns of Market Orientation among Small Businesses,” Marketing Intelligence & Planning, 24 (6), 572-590. 

44. Blankson, C. and Cheng, J. M. S. (2005), “Have Small Businesses adopted the Market Orientation Concept? The case of Small Businesses in Michigan,” Journal of Business & Industrial Marketing, 20 (6), 317-330

45. Cheng, J. M. S., Blankson, C., Wu, P. and Chen, S. S. M. (2005), “A Stage Model of International Brand Development: The Perspective of Manufacturers from two Newly Industrialized Economies – South Korea and Taiwan,” Industrial Marketing Management, 34, 504-514. 

46. Blankson, C. and Kalafatis, S. P. (2004), “The Development and Validation of a Consumer/Customer Derived Generic Typology of Positioning Strategies,” Journal of Marketing Management, 20 (1-2), (February), 5-43. Paper selected as: “Citation of Excellence” by Emerald May 2005; www.emeraldinsight.com/cgi-bin/emeraldce#halloffame According to Emerald, the paper is one of the top fifty management articles of 2004. 

47. Blankson, C. (2004), “Positioning Strategies and Incidence of Congruence of two UK Store Card Brands,” Journal of Product and Brand Management, 13 (5), 315-328 

48. Omar, O., Hirst, A. and Blankson, C. (2004), “Food Shopping Behavior among Ethnic and Non-Ethnic Communities in Britain,” Journal of Food Products Marketing, 10 (4), 39-57 

49. Blankson, C., Owusu-Frempong, L. Y. and Mbah, C. H. N. (2004), “An Investigation of Ghana’s Tourism Positioning,” Journal of African Business, 5 (2), 113-136. 

50. Omar, O., Kirby, A. and Blankson, C. (2003), “Acculturation and the Influence of Ethnicity on Market Orientation of African and Caribbean Companies in Britain,” The Service Industries Journal, 23 (4), 81-97.

51. Blankson, C. and Omar, O. (2002), “Marketing Practices of African and Caribbean Small Businesses in London, UK,” Qualitative Market Research - An International Journal, 5 (2), 123-134. 
52. Blankson, C. and Stokes, D. (2002), “Marketing Practices in the UK Small Business Sector,” Marketing Intelligence & Planning, 20 (1), 49-61. Paper selected as: “Highly Commended Award” by Literati Club April 2003 (see www.emeraldinsight.com/literaticlub/whatsnew/awards.htm). 
53. Blankson, C. and Kalafatis, S. P. (2001), “The Development of a Consumer/Customer-Derived Generic Typology of Positioning Strategies,” Journal of Marketing Theory & Practice, 9 (2) (Spring), 35-53.

54. Kalafatis, S., Tsogas, M. and Blankson, C. (2000), “Positioning Strategies in Business Markets,” Journal of Business & Industrial Marketing, 15, 6, 416-437. Paper designated as Top 200 Most Downloaded Articles in Emerald Journals by Emerald Literati Network in September 2005. 
55. Omar, O. and Blankson, C. (2000), “New Car Retailing: An Assessment of Car Manufacturers’ Fairness on Main Dealers,” Journal of Strategic Marketing, 8 (3) (September), 261-275.

56. Blankson, C. and Kalafatis, S. P. (1999), “Issues of Creative Communication Tactics and Positioning Strategies in the UK Plastic Card Service Industry,” Journal of Marketing Communications, 5 (2) (June), 55-70.

57. Blankson, C. and Kalafatis, S. P. (1999), “Issues and Challenges in the Positioning of Service Brands: A Review,” Journal of Product and Brand Management, 8, 2&3, 106-116. Paper selected for inclusion in Emerald Reading ListAssist – Emerald’s peer-reviewed reading list service (contact listassist@emeraldinsight.com)
58. Appiah-Adu, K. and Blankson, C. (1998), “Business Strategy, Organizational Culture, and Market Orientation,” Thunderbird International Business Review, 40 (3) (May/June), 235-256. 

59. Kalafatis, S. P. and Blankson, C. (1996), “An Investigation into the Effects of Questionnaire Identification Numbers in Consumer Mail Surveys,” Journal of the Market Research Society, 38 (3), (July), 277-284.

60. Hogg, Annik, Kalafatis, S. P. and Blankson, C. (1996), “Customer-Supplier Relationship in the UK Trade of Rice,” British Food Journal, 98 (1), 29-35.
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1. Opare, G., Blankson, C. and Nkrumah, M. (2017), “When a Brand Faces Crisis, who you gonna call? Corporate Reputation, Brand Crisis, and Customer Loyalty,” 7th Conference on Marketing in Emerging Economies, IIMA, Ahmedabad, India, January 11-13, pp. 324-328.
2. Blankson, C. and Darmoe, J. (2017), “The Interplay between the Concepts of Positioning and Brand Management,” 7th Conference on Marketing in Emerging Economies, IIMA, Ahmedabad, India, January 11-13, pp. 329-336.
3. Opare, G. and Blankson, C. (2016), “The Relationships among Corporate Reputation, Brand Crisis and Customer Loyalty,” Academy of Marketing Science World Marketing Congress, Paris, France, July 19-23.

4. Blankson, C. and Dai, B. (2016), “The Evolving Patterns of the Concept of Positioning: Some Initial Findings,” Academy of Marketing Science World Marketing Congress, Paris, France, July 19-23.

5. Boakye, K., Prybutok, V., Blankson, C., and Hong, Q. (2015), “Healthcare Service Delivery in Ghana: An Empirical Study,” Association of International Business (Southeast Regional Meeting), Savannah, GA, November 12-14.

6. Ketron, S. and Blankson, C. (2015), “How Ghanaian Retailers Create Spaces to Position Themselves,” International Conference on Contemporary Marketing Issues (ICCMI) Conference, Kingston University, London, UK, June 28-July 1.

7. Boakye, K. G., Blankson, C., Prybutok, V. (2015), “The Battle for Customer Relationship: Toward the Operationalization of the Investment Model,” ICCMI Conference, Kingston University, London, UK, June 28-July 1.
8. Mahmoud A. M., Hinson, R. E., and Blankson, C. (2015), “Integration of Economic and Social Strategy, Revisiting the Kohli and Jaworski’s and Carroll’s Conceptualizations,” ICCMI Conference, Kingston University, London, UK, June 28-July 1.
9. Nkrumah, M. F., Osae-Addo, G., Blankson, C., and Ketron, S. (2015), “How Retailers in Ghana Position Themselves,” AMS Annual Conference, Denver, CO., May 12-14.
10. Blankson, C. and Iyer P. (2015), “Influence of Culture on Positioning Strategies,” 2015 Winter AMA Conference, San Antonio, TX, February 13-15.   
11. Blankson, C. and Cowan, K. (2014), “Market Orientation, Performance and Public Policy Implications in Rural Small Businesses in a Liberalized Developing sub-Saharan African Economy,” The Fifth Subsistence Marketplaces Conference, Champaign, IL, June 13-15.

12. Singh, J., Shukla, P. and Blankson, C. (2014), “The Antecedents and Effects of Information Technology Usage on Trade Show Performance,” 43rd EMAC Annual Conference, Valencia, Spain, June 3-6.  

13. Blankson, C., Kalafatis, S., Tsogas, M. and Coffie, S. (2013), “Congruence in the Positioning of Service Brands: An Empirical Examination,” 2013 AMS World Marketing Congress, Melbourne, Australia, July 17-20.
14. Kalafatis, S., Singh, J. and Blankson, C. (2013), “Brand Positioning as a Determinant of Consumer Attitudes towards Co-Brands,” 42nd EMAC Annual Conference, Istanbul, Turkey, June 4-7.
15. Dadzie, K. Q., Dadzie, C. A., Winston, E. and Blankson, C. (2013), “Inclusive Economic Development Programs and Consumers’ Access to Credit in Emerging Market Economies: The Role of Marketing in Rural Bank Programs in Ghana,” 2013 AMA Marketing & Public Policy Conference, Washington DC, May 30-June 1. 

16. Blankson, C., Cowan, K. and Tran, T. P. (2012), “Understanding Market Orientation among Small Businesses in Rural Ghana,” 2012 AMS World Marketing Congress, Atlanta, GA, August 28-Septemebr 1, 2012 (CD-ROM).

17. Blankson, C., Kalafatis, S. P., Cowan, K. and Singh, J. (2012), “Market Orientation and Positioning Strategy: Review and Propositions” 2012 AMS World Marketing Congress, Atlanta, GA, August 28-September 1, 2012 (CD-ROM).

18. Dadzie, C., Blankson, C. and Dadzie, K. Q. (2012), “Towards a Demand Aggregation Theory of Marketing in Emerging Markets: An Empirical Evaluation of the Promotion of Financial Services in Ghana,” 2012 AMS World Marketing Congress, Atlanta, GA, August 28-September 1, 2012 (CD-ROM).

19. Singh, J., Kalafatis, S. P., Blankson, C. and Passera, M. (2012), “Consumer Evaluation of Co-brands: The Role of Brand Positioning Strategies,” International Conference on Contemporary Marketing Issues (ICCMI), Thessaloniki, Greece, June 13-15 (CD-ROM). 

20. Boakye, K. G., Kwon, J., Blankson, C. and Prybutok, V. R. (2011), “Toward an Application of the Investment Model: Review and Initial Findings,” Annual Decision Sciences Institute Conference, Boston, MA, November 19-22 (CD-ROM).

21. Ye, L., Pelton, L. E. and Blankson, C. (2011), “Gender, Self, and Brand: A Cross-Cultural Study on Gender Identity and Consumer-Based Brand Equity,” Academy of Marketing Science Annual Conference, Coral Gables, FL, May 24-27 (CD-ROM); Best paper in Global Marketing Track.
22. Hirunyawipada, T., Paswan, A. and Blankson, C. (2011), “Enhancing Usefulness in New Product Ideation: The Effects of Team Diversity and Team Socialization on the Creation of Product Ideas,” Winter AMA Marketing Educators’ Conference, Austin, TX, February 19-21, 2011 (CD-ROM).
23. Blankson, C., Spears, N., and Hinson, R. E. (2010), “Consumers’ Attitude towards Advertising-in-general and relating them to Buying Decision,” Academy of Marketing Science - Cultural Perspectives in Marketing Conference, IESEG, Lille, France, July 21-24.

24. Blankson, C., Owusu-Frimpong, N., and Hinson, R. E. (2010), “An Exploratory Examination of Positioning Strategies in a Liberalized Developing African Economy,” Academy of Marketing (UK) Annual Conference, Coventry, UK, July 6-8 (CD-ROM); Best Paper in International Marketing Track. 

25. Blankson, C. and Trang, T. P. (2010), “American College Students’ Choice Criteria of Retail Banks,” Association of Marketing Theory and Practice Annual Conference, Savannah, GA, March 2010 (CD-ROM).

26. Ye, L., Pelton, L. E. and Blankson, C. (2009), “An Empirical Investigation of Gender Identity and Consumers Brand Perceptions,” Academy of Marketing Science Annual Conference, Baltimore, MD, May 20-23 (CD-ROM). Best Paper in the Track. 
27. Blankson, C. (2009), “Positioning Strategy and Impact on Firm Performance: A Qualitative Approach,” Winter AMA Marketing Educators’ Conference, Tampa, FL, February 20-23 (CD-ROM).
28. Paswan, A., Spears, N. and Blankson, C. (2008), “Do Marketing Educators Influence Perceptions about Marketing? A Soul Searching Exploration,” 2008 Association of Marketing Theory and Practice Annual Conference, 17, Savannah, GA, March 27-29, (CD-ROM).

29. Blankson, C., Cheng, J. M. S. and Paswan, A. (2008), “College Students’ Selection of Banks in Ghana,” Association of Marketing Theory and Practice Annual Conference, 17, Savannah, GA, March 27-29, (CD-ROM).
30. Blankson, C. and Strutton, D. (2008), “A Longitudinal Examination of Positioning Strategies in Ghana,” Global Marketing Conference, Shanghai Jiao Tong University, Shanghai, P. R. China, March 20-23, (CD-ROM).  
31. Blankson, C. and Cheng, J. M. S. (2007), “A Cross-National Study of Retail Bank Selection in Industrialized, Newly Industrialized and Liberalized Developing Economies,” Proceedings of AMS Annual Conference, Coral Gables, FL, May 23 – 26 (CD-ROM).

32. Riley, D. and Blankson, C. (2007), “The Impact of Market Orientation on Positioning Strategy,” Proceedings of 2007 EMAC Conference, Reykjavik, Iceland, May 22 – 25 (CD-ROM). 

33. Mbah, C., Ogbuehi, A. and Blankson, C. (2007), “The Challenges of Market Orientation Strategies Implementation in an Emerging Economy,” Proceedings of IABR (Business) & TLC (Teaching) Conference, Mazatlan, Mexico, March 26 -29, pp.1-12.

34. Blankson, C. and Hirunyawipada, T. (2006), “The Comprehensive Strategic Positioning Framework: Research Propositions and Normative Guidelines,” Proceedings of PDMA Research Forum, Atlanta, GA, October, 21-22, pp.126-127.
35. Blankson, C. and Long-Tolbert, S. J. (2006), “Factors Influencing Students’ Selection of Credit Cards,” Proceedings of AMS Annual Conference, San Antonio, TX, May 24-27 (CD - ROM). 

36. Mbah, C., Ogbuehi, A., Blankson, C. and Carter, F. (2006), “An Exploration of Challenges of Market Orientation: Strategies Implementation in a Developing Country Context,” Proceedings of International Academy of African Business and Development (IAABD) Annual Conference, Accra, Ghana, May.

37. Blankson, C. (2006), “Positioning Strategies of Firms in South Africa,” Proceedings of AMA Winter Conference, St. Petersburg, FL, February 17-20 (CD - ROM). 

38. Blankson, C. and Motwani, J. G. (2005), “Marketing Practices of Small Service Businesses in Michigan: An Exploratory Study,” Proceedings of International Conference on Services Management, New Delhi, India, March 11-12.
39. Blankson, C. (2005), “Toward the Operationalization of the Generic Positioning Framework,” Proceedings of the Association of Marketing Theory and Practice Conference (AMTP), Jekyl Island, GA, March 24-26, pp.298-299.

40. Abeson, F., Blankson, C. and Owusu-Frempong, L. Y. (2005), “Marketing Practices of Small Businesses in Rural Ghana,” Proceedings of AMTP, Jekyl Island, GA, March 24-26, pp.60-61. 

41. Blankson, C. and Kalafatis, S. P. (2005), “Positioning in Service Firms: Model Development and some Basic Normative Guidelines,” Proceedings of AMA Winter Conference, San Antonio, TX, February 11-14 (CD - ROM).
42. Blankson, C. and Kalafatis, S. P. (2004), “Positioning Strategies of International Service Brands,” Proceedings of the Academy of Marketing Science (AMS) Cultural Conference, Puebla, Mexico, September 22-25 (CD - ROM).
43. Blankson, C. (2004), “Market Orientation of Small Businesses in Michigan: Some Initial Results,” Proceedings of Academy of Marketing (UK) Conference, University of Gloucester, Cheltenham, UK, July (CD - ROM).

44. Blankson, C., Long-Tolbert, S. J. and Hadjicharalambous, C. (2004), “American College Students’ Choice Criteria of Credit Card Brands: Scale Development and Managerial Contributions,” Proceedings of the Association Marketing Theory and Practice Conference (AMTP), Sandestin, FL March, section 3:2. pp. 9-16. 
45. Kalafatis, S. P., Lomax, W. and Blankson, C. (2003), “The Mediating Role of Trust in Upstream and Downstream Relationships,” Proceedings of the Academy of Marketing Science Eleventh Biennial World Marketing Conference, (CD - ROM), Perth, Australia, June, pp.607-611. 
46. Blankson, C., Mbah, C. H. N. and Abeson, F. (2003), “Structural Adjustment Program Induced Business Environment and Market Orientation on Firm Performance,” Proceedings of the Academy of Marketing Science Conference, Washington D.C., May, pp. 413-416.
47. Mbah, C. H. N., Blankson, C. and Ogbuehi, A. O. (2003), “An Evaluation of Integration Efforts in Sub-Sahara Africa,” Proceedings of IAABD Conference, University of Westminster, London, UK, pp.413-416.
48. Blankson, C. (2003), “Defining the Concept of Positioning,” Proceedings of the Association of Marketing Theory & Practice Conference, Hilton Head, SC, March, pp. 12-19.
49. Blankson, C. and Kalafatis, S. P. (2003), “Comprehensive Strategic Positioning Framework: Generalizations and Propositions, Proceedings of Winter AMA Conference, Orlando, FL, February, pp. 348-357.

50. Long-Tolbert, S. J. and Blankson, C. (2002), Willingness to Wait: An Individual Difference Perspective on Wait Times,” Proceedings of the 11th Annual Frontiers in Services Conference, Maastricht University, The Netherlands, June 27-29. 
51. Blankson, C., Kalafatis, S. P. and Long-Tolbert, S. J. (2002), “Towards the Operationalization of the Positioning Concept and Incidence of Congruence in the Services Industry”, Proceedings of the Academy of Marketing Science 2002 Multicultural Marketing Conference (CD - ROM), Valencia, Spain, June 26-29.

52. Mbah, C. H. N. and Blankson, C. (2002), “Issues and Challenges of Regional Integration in Sub-Saharan Africa”, Proceedings of the International Applied Business Research Conference, Puerto Vallarta, Mexico, March 14-19.  

53. Blankson, C., Owusu-Frempong, L. Y. and Mbah, C. H. N. (2002), “An Exploratory Study of Country Tourism Positioning”, Proceedings of International Academy of African Business and Development (IAABD) Conference, University of Port Elizabeth, Port Elizabeth, South Africa, April 3-6., pp.478-491.
54. Blankson, C. (2002), “An Exploratory Study of Positioning Strategies Employed by Firms in South Africa: A Content Analysis of Print and Radio Advertisements”, Proceedings of IAABD Conference, University of Port Elizabeth, Port Elizabeth, South Africa, April 3-6., pp.101-107.

55. Blankson, C. (2001), “Some Issues about the Concept of Positioning: An Overview”, Proceedings of Atlantic Marketing Association Conference, Portland, Maine, Sept. 26-29, pp.550-565.

56. Blankson, C. and Kalafatis, S. P.  (2001), “Toward a Composite Strategic Positioning Framework”, Proceedings of Academy of Marketing Science Tenth Biennial World Marketing Congress, (CD - ROM) Cardiff, UK, June 28-July 1.
57. Blankson, C., Douglas, C. and Omar, O. E. (2001), “Structural Adjustment and Private Companies Market Orientations in Ghana”, Proceedings of International Academy of African Business and Development (IAABD) 2nd International Conference, Washington D.C, April 4-7, pp.10-18.

58. Blankson, C., Abeson, F. and Mbah, C. H. N. (2001), “The Positioning of Ghana as a Tourist Destination”, Proceedings of International Academy of African Business and Development (IAABD) 2nd International Conference, Washington D.C, April 4-7, pp.75-82.

59. Blankson, C. and Omar, O. E. (2001), “An Exploratory Study into Practices of Marketing in the UK Ethnic Minority Small Business Sector”, Proceedings of the Academy of Marketing/AMA 6th Annual Research Symposium, Kingston, UK, January. 

60. Blankson, C. and Stokes, D. (2001), “Customer Care and Marketing Practices in the UK Small Business Sector: Some Preliminary Results”, Proceedings of the Academy of Marketing/AMA 6th Annual Research Symposium, Kingston, UK, January.

61. Blankson, C. and Kalafatis, S. P. (2000), “Towards the Development of a Consumer-Derived Generic Positioning Typology”, Proceedings of the AMA Summer Educators' Conference, Chicago, IL. (August), pp.259-260.

62. Blankson, C. (2000), “UK-Resident African Small Service Businesses: Patterns of Marketing Practices, Proceedings of the International Academy of African Business and Development (IAABD) Conference, Atlantic City, New Jersey, April 11-14 (Sponsored by St. Joseph’s University, Philadelphia, USA and ITESM-CCM, Mexico), pp.218-226.

63. Blankson, C. and Cheng, J. M. S. (1997), “Creative Communication Tactics and Positioning Strategies using Content Analysis,” Proceedings of the Academy of Marketing Conference, Manchester Metropolitan University, Manchester, UK, July, pp. 85-97.

64. Blankson, C., Kalafatis, S. P. and Pollard, M. (1996), “Positioning in Services: An Application of Hooley and Saunders’ Generic Positioning Model,” Proceedings of (Marketing Educators Group) MEG Conference (CD - ROM), the University of Strathclyde, Glasgow, UK, July.

65. Blankson, C. and Appiah-Adu, K. (1996), “Issues of Market Orientation in a Developing Economy: Some Preliminary Results,” Proceedings of the American Marketing Association, Summer Educators' Conference, San Diego (August), pp. 511-512. 


66. Pollard, M., Blankson, C. and Kalafatis, S. P. (1995), “An Investigation into Relations between Environmental Consciousness and Consumers’ Characteristics,” Proceedings of MEG Conference, University of Bradford, UK, pp. 655-664.  

67. Blankson, C. (1994), “Positioning and Life Cycle Stages in the UK Services Industry”, Proceedings of 1st Doctoral Colloquium of MEG Conference, The University of Ulster at Colerain, Northern Ireland, UK, July.

68. Hogg, A., Kalafatis, S. P. and Blankson, C. (1994), “Current Consumption and Distribution Developments in the UK Rice Market” Paper Presented at Seminaire “Economie du Riz” Cordoba, Spain, 15-16 December

BOOK
1. Dall’Olmo Riley, F., Singh, J., and Blankson, C. (2016), (Editors), The Routledge Companion to Brand Management, Routledge Taylor & Francis Group, London and New York, ISBN: 978-0-415-74790-5. Chapters 1-37.
BOOK CHAPTERS AND REVIEWS
1. Blankson, C. (2016), “Positioning a Brand,” In Dall’Olmo Riley, F., Singh, J., and Blankson, C. The Routledge Companion to Brand Management, Routledge Taylor & Francis Group, London and New York, ISBN: 978-0-415-74790-5, Chapter 12, pp. 164-185.
2. Appiah-Adu, K., Blankson, C., and Boakye, K. G. (2015), “Enhancing Service Delivery for National Development,” In Appiah-Adu, K. and Bawumia, M., Key Determinants of National Development, Gower, Farnham, UK, Chapter 22, pp.357-371.
3. Blankson, C., Omar, O. E., and Tran, T. (2011), “Marketing Practices of African and Caribbean Small Businesses in London, UK” In Nwankwo S., African Entrepreneurship in Global Contexts, World Association for Sustainable Development (Inderscience Enterprises Ltd.), 307-323. (Note: Original version of this paper was published in Qualitative Marketing Research: An International Journal, 5 (2), 2002, 123-134.  
4. Blankson, C. (2005), “Business Driven Technology,” Stephen Haag, Paige Baltzan and Amy Phillips, in Journal of Information Technology Case and Application Research (JITCAR), 7, 1, 47-48, Book Review.
5. Omar, O. and Blankson, C. (2003), “The Appropriation of Countervailing Cultural Values in Fashion Retailing: London Heathrow Airport Case Study”, In Rugimbana, R. and Sonny Nwankwo (Eds.), Cross-Cultural Marketing, Thomson Learning, London, 341-353.

6. Mbah, C. H. N. and Blankson, C. (2002), “Marketing Communications Project: Working with Local Firms”, In Lamb, C.W., Hair, J.F. and McDaniel, C. (Eds.), Great Ideas in Teaching Marketing (sixth edition), South-Western – Thomson Learning, Cincinnati, OH, 19-20.

7. Mbah, C. H. N. and Blankson, C. (2002), “Enhancing Student Involvement in an International Marketing Class: A Hands-on Regional Journal Reports Approach”, In Lamb, C.W., Hair, J.F. and McDaniel, C. (Eds.), Great Ideas in Teaching Marketing (sixth edition), South-Western – Thomson Learning, Cincinnati, OH, 90-91.

OTHER PRESENTATIONS AND PUBLICATIONS 
Blankson, C. (2016), “Retro-research: UNT Department of Marketing and Logistics Expands Global Outreach to Africa,” UT-Arlington Faculty and Ph.D. Research Conference, March 11&12, 2016.

Blankson, C. and Dai B. (2016), “Patterns of the Concept of Positioning: Some Initial Literature Themes and Intellectual Structure,” UT-Arlington Faculty and Ph.D. Research Conference, March 11&12, 2016.

Ketron, S. and Blankson, C. (2015), “Positioning Strategies of Financial Services Firms in Ghana: A Case Study Approach,” 1st Africa Research Symposium, University of North Texas, Denton, Texas, USA, April 11.
Mahmoud, A. M., Hinson, R., and Blankson, C. (2014), “Market Orientation and Corporate Social Responsibility Relationship with Banks,” 2nd UGBS Conference on Business and Development, July 29-31, University of Ghana Business School, Accra, Ghana. 

Boakye, K. G., Blankson, C., and Prybutok, V. (2014), “Development of a Mass Service Customer Commitment Model,” Non-Refereed paper presented at and in Proceedings of the Decision Sciences Institute, Tampa, FL, November 22-25.

Boakye, K. G., Prybutok, V. R., Blankson, C. (2012), “The Mediating Effect of Investment Size in Commitment Level Prediction,” Non-Refereed paper presented at and in Proceedings of Southwest Decision Sciences Forty-Third Annual Meeting, New Orleans, LA, February 29-March 2 (CD-ROM).

Blankson, C., Cowan, K. and Trang, T. (2012), “Understanding Market Orientation among Small Businesses in Rural Ghana”, UNT in Africa Research Reception, University of North Texas International.

Blankson, C. and Cowan, K. (2012), “New Perspectives in Financial Services Marketing in Ghana”, UNT in Africa Research Reception, University of North Texas International.

Blankson, C. (2012), “A Memorandum of Understanding (MOU) of Academic Exchange between UNT and University of Ghana”, UNT in Africa Research Reception Poster, University of North Texas International.  

Blankson, C. (2005), “Starting a Small Business on your own: the Impact of Marketing”, Summer 2005 Camp Business day-long Presentations, School of Business, Long Island University – C. W. Post Campus.

Blankson, C. and Hadjicharalambous, C. (2004), “The Positioning and Branding of the College of Management, Long Island University, C.W. Post Campus”, Research report submitted to the Dean of the College of Management.
Blankson, C. and Hadjicharalambous, C. (2004), “American College Students’ Choice Criteria of Credit Card Brands: Scale Development and Managerial Contributions”, Presentation to Long Island University – C. W. Post Business Program Research Colloquium Series, Thursday, March 18.     
Blankson, C. (2002), “Structural Adjustment and Private Companies’ Market Orientations in Ghana”, Presentation to Long Island University – C.W. Post Business Program Research Colloquium Series, Thursday, December 5th.  
Blankson, C. (2002), “Teaching Students with English as a Foreign language: Issues and Challenges”, Presentation to Long Island University – C.W. Post Business Program Teaching Colloquium Series, Wednesday, November 13th. 

Blankson, C. (2002), “An Exploratory Study of Country Tourism Positioning”, Presentation to Grand Valley State University Padnos International Area Studies Program, February 4th.

Blankson, C. (2002), “Market Orientation of Small Businesses in West Michigan”, Seidman Business Review-Grand Valley State University, Vol. VIII, winter, pp.13-15.

Blankson, C. (1997), “The Interface of the Positioning Concept and Services Marketing”, 10th UK Services Marketing Workshop, University of Stirling, Scotland, 19th-21st November. 

Blankson, C. (1997), “Positioning and Life Cycle Stages in the UK Services Industry”, Kingston Business School Doctoral Seminar (January).
Blankson, C. and Goller, S. (1996), “The Retail and Distribution of Rice in UK”, Ecole National Superieur d’Agriculture de Montpelier, ENSAM, Montpelier, France (April).

Blankson, C. and Goller, S. (1996), “An Initial Investigation into the UK Consumption of Rice”, Cahiers OPTIONS Mediterranneennes, Vol.24, No.1: Proceedings of the Montpellier Seminar, 28-29 June, pp.55-74. 
Blankson, C. and Manoocheri, F. (1995), “Retailer-Supplier Relationship in the UK Fruit and Vegetable Market”, Ministere de L’Enseignement Supérieur et de la Recherche, Rue Descartes, Paris, France (Septembre).

Blankson, C. (1995), “Positioning Models for Services,” Kingston Business School Staff Seminar (May).
UNDER REVIEW

1. Blankson, C. and Cowan, K. “Marketing Practices of Rural Small Businesses in Ghana: A Poverty reduction Policy Perspective,” Journal of Public Policy & Marketing (Under second review).

2. Blankson, C., Nkrumah, M. F., Opare, G., and Ketron, S. “Congruence in Positioning Strategies of High-end Retailers in Ghana,” International Marketing Review (Under second review).
3. Tran, T. P., Paswan, A., Guzman, F., and Blankson, C. “National or Private Brand and Consumer Commitment: A Regulatory Focus Perspective,” Journal of Product & Brand Management (Under first Review).
4. Nukpeza, J. and Blankson, C. “Microfinance Intervention in Poverty Reduction: A Study of Women Farmer-entrepreneurs in Rural Ghana,” Journal of African Business (Under first review).  

5. Cowan, K. and Blankson, C. “Building Real Relationships: Relationship Benefits’ Impact on Commitment – An Integrative Framework,” RAM – Recherche et Applications en Marketing,” (Under first review).

6. Kalafatis, S., Ledden, L., and Blankson, C. “Consumers’ Assessment of Value under Conditions of Service Design Failure,” Marketing Letters (Under first review).

7. Darley, B. and Blankson, C. “Sub-Saharan African Culture and Entrepreneurial Behavior: a Ghanaian Perspective,” Journal of African Business (Revise and resubmit).

WORK IN PROGRESS

Papers in writing up or data analysis stage (future research goals)
1. Dadzie, K., DeBerry-Spence, B., Evans, J. and Blankson, C. “Do Service Quality Perceptions Matter Among Rural Consumers? The Effects of Consumer Service-Quality Evaluations in Ghana.” Paper being finalized for submission, Target: Marketing Science.

2. Blankson, C. “Drivers of Positioning Strategies in Developed and Developing Economies: A Content Analysis.” Data collection in progress, Target: Journal of Business Research. 

3. Blankson, C., Kalafatis, S. P. K., and Boakye, K. G, Cheng, M. S. J. “Measuring Positioning Strategies and Firm Performance in Cross-National Environment,” Data analyzed and now being written. Target: Journal of Marketing.
4. Blankson, C., and Spears, N. “Rural African Consumers’ Buying Behavior and their Attitudes towards Possessions and Consumption of Death Rituals,” The data collection completed and yet to be analyzed. Target: Journal of Consumer Research.
5. Dai, B., Cowan, K., and Blankson, C. “Market Orientation and Positioning Strategy: Impact on Firm Performance” Data analyzed and now being written. Target: Journal of the Academy of Marketing Science.

6. Blankson, C. “Consumers’ Attitudes towards TV Advertising and Impact on Buying Decisions: A Cross-national Study,” Data analyzed and now being written. Target: International Journal of Advertising.
7. Blankson, C. and Njoroge, L. “Voices from the field: Defining the Concept of Positioning,” The data are being analyzed, Target: Journal of Business Research. 

8. Blankson, C. and Ertekin, S. “Global Positioning Approaches: A Content Analysis of In-Flight Magazines,” The data are being analyzed, Target: Journal of World Business.

9. Blankson, C., Dadzie, K. Q., Boakye, K. G. “Why Aren’t you Buying North Korean Chocolate? Measuring Country Positioning and Impact on Buying Decisions,” Target: Journal of Marketing.
10. Blankson, C., Paswan, A., and Boakye, K. G. “How and Why Consumers are Loyal or Disloyal to Service Brands” Target: Journal of Retailing.

EXECUTIVE EDUCATION

Blankson, C. (2014), “Fortune Favors the Market-Oriented and Well-Positioned Firm”, Keynote Presentation at NCTC/SBDC Small Business Breakfast Meeting, Tuesday, December 9th (under the auspices of the Denton, Texas Chamber of Commerce, www.denton-chamber.org).

Blankson, C. (2009), “Positioning and How to gain Competitive urge in the current Global Economic Downturn”,  Presentation to Senior executives of Cal Bank (Investment Bank), Alisa Hotel, Accra, Ghana – under the auspices of the Department of Marketing & Customer Management, UGBS, July 2009.

Blankson, C. (2007), “Product/Service Positioning and Branding,” UNT Executive Seminar Series- NPD-Logistics: Managing New Product Development to Drive Value and Profits, Department of Marketing & Logistics, April 19-20.

Blankson, C. (2006), “The Impact of Marketing on Small Business Practices”, Keynote Presentation at NCTC/SBDC Small Business Breakfast Meeting, Tuesday, January 10th (under the auspices of the Denton, Texas Chamber of Commerce, www.denton-chamber.org).

Assistant Professor of Marketing (visiting), School of Adult and Professional Education, St. Joseph’s College, Patchogue Campus, Patchogue, New York, USA, September 2004 to May 2005. Courses taught: Strategic Marketing. Level: Executive MBA.

TEACHING EXPERIENCE

Teaching Experience in the United States:

Associate Professor of Marketing, Department of Marketing & Logistics, College of Business Administration, University of North Texas, Denton, Texas, USA, April 2008 to present. Courses taught: Marketing Theory & Philosophy Seminar, Strategic Marketing Seminar, Global Marketing, Retailing, Consumer/Buyer Behavior, New Product Development, Level: Undergraduate, MBA and Ph.D.
Assistant Professor of Marketing, Department of Marketing & Logistics, College of Business Administration, University of North Texas, Denton, Texas, USA, August 2005 to April 2008. Courses taught: Retailing, Consumer/Buyer Behavior, Global Marketing, Foundations of Marketing, Marketing Management, New Product Development, Product & Brand Management, Marketing Issues. Level: Undergraduate and Ph.D.
Assistant Professor of Marketing, College of Management, Long Island University – C. W. Post Campus, Brookville, New York, USA, May 2002 to August 2005. Courses taught: Advertising and Marketing Communications, Promotions Management, Principles of Marketing, Strategic Marketing Management, Marketing Systems, Consumer Behavior, Small Business Marketing. Level: Undergraduate and MBA.  

Assistant Professor of Marketing, Seidman School of Business, Grand Valley State University, Grand Rapids, Michigan, USA, January 2000 to May 2002. Courses taught: Marketing Management, Consumer Behavior, Retailing, Advertising and Marketing Communications, New Product Development. Level: Undergraduate and MBA.
Teaching Experience in the United Kingdom:

Part-time Lecturer in Marketing, Kingston University Business School, UK, January 1995 to July 1999. Courses taught: Marketing Management, Principles of Marketing, and Marketing Research. Level: Undergraduate.

Visiting Lecturer in Marketing, London Guildhall University (now London Metropolitan University), London, UK, May 1998. Course taught: Services Marketing. Level: Graduate (MBA).

Visiting Lecturer in Marketing, City University Business School, London, UK, January 1998 to April 1998. Course taught: Principles of Marketing. Level: Undergraduate.

Visiting Lecturer in Retail Management, The London Institute, London, UK, December 1997 to March 1998. Course taught: Retail Management. Level: Undergraduate.  
Visiting Lecturer in Marketing, Roehampton Institute, UK, October 1996 to January 1997 and October 1997 to March 1998. Courses taught: Marketing Management, International Marketing. Level: Undergraduate.

Visiting Lecturer in Marketing, University of North London (now London Metropolitan University), London, UK, January 1995 to December 1996. Course taught: Strategic Marketing. Level: MBA.

Part-time Lecturer in Marketing/Management Studies, London City College (part of Schiller International University), London, UK, April 1995 to July 1997. Courses taught: Principles of Marketing, Practice of Marketing, International Marketing, Strategic Marketing, Management Practices. Level: Professional Marketing Diploma and Certificate. 
Visiting Lecturer in Marketing, West-Hertfordshire College, Watford, UK, March 1995 to May 1995. Course taught: Strategic Marketing. Level: Postgraduate Diploma (DMS). 

Visiting Lecturer in Marketing, Lewisham College, London, UK, December 1995 to February 1996. Course taught: Principles of Marketing. Level: Certificate.
Lecturer and Course Director in Marketing/Business Studies, Dunstable College, Dunstable, UK, September 1993 to January 1995. Courses taught: Marketing Management, Principles of Marketing, Organization Studies, Business Policy, European Business, Business French. Level: Certificate and Postgraduate Diploma (DMS; CIM Diploma).
Teaching Experience in Ghana:

Visiting Associate Professor of Marketing, Ghana Institute of Management and Public Administration (GIMPA) Business School, Accra, Ghana, January 2013, June 2013, June 2014, June 2015. Courses taught: Marketing Research, Strategic Marketing. Level: MBA.
Associate Professor of Marketing (on sabbatical), Ghana Institute of Management and Public Administration (GIMPA) Business School, Accra, Ghana, August – December, 2012. Courses taught: Marketing Research, Marketing Management and Research Methods in Behavioral Sciences. Level: MBA, M.Sc. in Marketing.
Visiting Associate Professor of Marketing, China Europe International Business School (CEIBS/Africa), September 2012, Course taught: Entrepreneurial Sales and Marketing Management. Level: Senior Female Executives from across West Africa.

Visiting Scholar in Marketing, Department of Marketing, University of Ghana Business School (UGBS), University of Ghana, Legon, Ghana, July – August, 2009 & October 2010. Courses taught in October 2010: Services Marketing, Marketing Research. Level: Executive MBA, M.Phil in Marketing.

TV Discussion on “public agenda” on TV 3, Accra, Ghana. Topic: Positioning and re-positioning Ghana to take advantage of President Obama’s historic visit to Ghana in July, 2009.

Joy FM Radio station, Accra, Ghana: Discussion on positioning Ghana in the current global marketplace, July 2009.

Joy FM Radio station, Accra, Ghana: Discussion on the principles, practice & power of advertising, August 2009.

Presentations to UGBS Marketing faculty: Getting your research published and writing publishable research; Setting yourself up for promotion in academia, August 2009.

PRACTITIONER WORK EXPERIENCE

Administrative Officer, Department of Leisure and Amenities, Wandsworth Borough Council, Wandsworth, London, UK, November 1990 to May 1991. Responsibilities: Telesales, Preparation of Contract Payments, Updating of Files, Production of Financial Data Base, Market Research and Preparation of Reports.

Assistant Restaurant Manager, Burger King (UK) Limited (Regent Street Branch), London, October 1989 to November 1990. Responsibilities: Staff Training, Store Marketing, Cash and Stock Control, Operational Duties.
Graduate Trainee Manager, Harrods Store Ltd. (Toys Department), Knightsbridge, London, UK, July 1989 to October 1989. Responsibilities: Retail Management, Store Merchandising, Customer Relations, Operations Duties.   
Sales and Marketing Assistant, Principles for Women (Burton Retail Group), London, UK, September 1987 to October 1988. Responsibilities: Preparation of Marketing Plans, Market Research, Customer Relations, Stock Room Management.

Corporate Internship, with Marks & Spencer PLC. (Clapham Junction Store), London, UK, September 1987, Responsibilities: Retail Management, Cash flow, Store Security, Marketing and Merchandising of goods on the shop floor.

Administrative Officer, E.G.S. (Etudes Gestion Services, Opera), Paris, France, December 1980 to April 1983. Responsibilities: Clerical Office Duties.
MILITARY SERVICE

April 1983-April 1984 National Military Service - Reserve Officers’ Corp (Eleve Officiers de Reserve, Evreau – Reserved Officers’ Corp), Sergeant and English language instructor at Chambery Air Force Base (Base Ariene 725), Chambery, Savoire, France.

CONSULTING AND PRACTICAL EXPERIENCE

Consultant on issues on Positioning, Branding and Marketing Planning for: 
· Nassau County (NY) Department of Emergency Management (FEMA), East Meadow, NY, December 2004 to August 2005.  

· The Public Relations Department of Long Island University – C. W. Post Campus, December 2004 to August 2005.
· Mercy Medical Center, East-Legon, Accra, Ghana for Dr. William Ankobiah, Rosedale Medical Center, Queens, NY, July 2005 to present.

Coordinator, Branding and Positioning Consultancy Project: The Dean’s Special Initiative on Branding/Positioning of the College of Management, Long Island University - C. W. Post Campus, May 2003 to December 2003.

Member of the Board of Directors and Marketing Consultant for Grand Rapids Sister Cities International (US NGO), City Hall, Executive Offices, 300 Monroe NW, July 2001 to May 2002. 

Marketing Research (mail survey administration) Consultant for The City University of Hong Kong, Kowloon Tong, Hong Kong, March 2001 to May 2001 and October 2001 to August 2005.
Organized, executed and presented Market Research (focus group and experimentation, i.e., rice tasting) project for the European Union (under the auspices of School of Marketing, Kingston University Business School, UK), January to August 1998.

External examiner in Principles of Marketing, Strategic Marketing and International Marketing for Diploma and MBA cohorts, London City College, April 1995 – July 1997.

Executed Tourism Market Research Project for Bakers Coaches Ltd., The Potteries, Stoke-on-Trent, UK, July 1991.
Executed Marketing Project for Cassells Associates, Leicestershire, UK (Specialist Health & Safety Consultants), March 1989. 

Languages: Speaks and writes French (lived and studied in Paris, France – at the Alliance Francaise, Montparnase, Paris in 1980 and then enrolled in a degree program at the American College in Paris, Avenue Busquet, Paris, 75008, France in 1981).
MARKETING ACADEMIC COMMUNITY ACTIVITIES

Conference and Symposium responsibilities
Chair of Africa Research Symposium, University of North Texas, Denton, Texas, April 11, 2015 [Researched, developed and organized the first Africa Research Symposium at UNT, the first in the DFW Area].

Track Chair

Co-Track Chair “Product and Brand Management” Track, Academy of Marketing Science World Marketing Congress, Christchurch, New Zealand, June 27-July 1, 2017.

Co-Track Chair “Marketing Strategy” Track, Academy of Marketing Science World Marketing Congress, Paris, France, July 19-23, 2016.

Co-Track Chair “Services Marketing” Track, Academy of Marketing Science World Marketing Congress-Cultural Perspectives in Marketing, Atlanta, GA., 2012.
Track Chair “Instructional Innovation” Track, American Marketing Association Winter Educators’ Conference, 2009.
Track Chair “Cross-Cultural Marketing and Entrepreneurship/Small Business Marketing” Track, Association of Marketing Theory and Practice Conference, 2005-2009.
Co-Track Chair “Entrepreneurship and Economic Development in Emerging Countries”, Academy of International Business – North East USA Annual Conference, 2004.
Co-Track Chair “Marketing and International Marketing” Track, IAABD Conference, 2002-2004. 

Conference Papers Reviewer

Reviewer, Decision Sciences Conference, 2011.

Reviewer, AMA Winter Educators’ Conference, 2000, 2006, 2008, 2009.

Reviewer, AMA Summer Educators’ Conference, 1999, 2001, 2002, 2004, 2005, 2006, 2008, 2010, 2011.

Reviewer, AMS Annual Conference, 2003, 2006, 2011, 2017
Reviewer, AMS World Marketing Congress Conference, 2001, 2016, 2017. 

Reviewer, AMTP Annual Conference, 2004, 2005, 2006, 2007, 2009.

Reviewer AM (Academy of Marketing, UK) Annual Conference, 2007.

Reviewer, ANZMAC Conference, 2003, 2004.

Reviewer, IAABD Conference, 2001, 2002, 2003. 

Reviewer, Atlantic Marketing Association Conference, 2001. 

Reviewer, IU CIBER/AMA (2000) Global Marketing SIG case Competition, (www.ou.edu/global)

Conference Session Chair and Discussant
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Reviewer (Bradley, 1995), Marketing Management: Providing, Communicating and Delivering Value, Prentice Hall International, Hemel Hempstead, UK.
MEMBERSHIP IN ASSOCIATIONS

· The Chartered Institute of Marketing (UK): Since 1989 (membership by examinations).  

· The Academy of Marketing (UK): Since 1993

· American Marketing Association: Since 1995

· Academy of Marketing Science: Since 2001


· The Market Research Society (UK): 2001-2003

· Association of Marketing Theory & Practice: Since 2002

· Product Development & Management Association: Since 2006

· The University of North Texas President’s Council, FY 2006-2007
UNIVERSITY SERVICE

Doctoral Degrees Supervision and Committee Membership

Dr. Tanawat (Tom) Hirunyawipada (Ph.D. in Marketing, University of North Texas) Title: How Componential Factors and Constraints Enhance Creativity in New Product Ideation. Member of the dissertation committee, University of North Texas, Denton, Texas, Degree awarded May 2007. Accepted a position at University of Dayton – Dayton, OH.
Dr. Clinton Amos (Ph.D. in Marketing, University of North Texas). Title: The Impact of Visceral Influences on Consumer’ Evaluation of Potentially Misleading Advertising. Member of the dissertation committee. University of North Texas, Denton, Texas, Degree awarded March 2008. Accepted a position at Augusta State University, SC.
Dr. Lilly Ye (Ph.D. in Marketing, University of North Texas). Title: The Impact of Gender Effects on Consumers’ Perceptions of Brand Equity: A Cross-Cultural Investigation. Member of the dissertation committee. University of North Texas, Denton, Texas, Degree awarded April 2008. Accepted a position at Frostburg State University, MD.
Dr. Gary Ray Holmes (Ph.D. in Marketing, University of North Texas). Tile: Symbolic Visuals in Advertising: The Role of Relevance. Member of the dissertation committee. University of North Texas, Degree awarded May 2008. Accepted a position at Drury University, MO.
Dr. Selcuk Ertekin (Ph.D. in Marketing, University of North Texas). Title: An Assessment of Consumers’ Willingness to Patronize Foreign-Based Business Format Franchises: An Investigation in the Fast-Food Sector. Member of the dissertation committee. University of North Texas, Degree awarded September 2009. Accepted a position at South West Missouri State University, MO.
Dr. Stanley Coffie (Ph.D. in Marketing, Birkbeck College, University of London, UK). Title: A Strategic Market Positioning Typology for Service Organizations in Ghana. Member of the dissertation committee (Second Supervisor). Birkbeck College, University of London, Degree awarded May 2011. Accepted a position at the Ghana Institute of Management and Public Administration (GIMPA), Accra, Ghana. 
Dr. Sally Samih Baalbaki (Ph.D. in Marketing, University of North Texas). Title: Consumer Perspective of Brand Equity Measurement: A New Scale. Member of the dissertation committee. University of North Texas, Degree awarded May 2012. Accepted a position at Metropolitan State University of Denver, CO.
Dr. Trang P. Tran (Ph.D. in Marketing, University of North Texas). Title: Regulatory Orientation, Message Framing and Influences on Customer Behaviors. Member of the dissertation committee. University of North Texas, Degree awarded July 2012. Accepted a position at SUNY – Oneonta, NY.
Dr. Chao Wen (Ph.D. in Management Science, University of North Texas). Title: The Impact of Quality on Customer Behavioral Intentions based on the Decision Making Process in e-Commerce Industry. Member of the dissertation committee. University of North Texas, Degree awarded June 2012. Accepted a position at Eastern Illinois University.   

Dr. Kwabena G. Boakye (Ph.D. in Management Science, University of North Texas). Title: A Relationship-based Cross National Customer Decision-making Model in the Service Industry. Member of the Dissertation Committee. University of North Texas, Degree awarded May 2013. Accepted a position at Georgia Southern University. 
Dr. Mahmoud Abdulai Mahmoud (Ph.D. in Marketing, University of Ghana). Title: Market Orientation and Corporate Social Responsibility in the Services Industry. Co-Chair of the Dissertation Committee. University of Ghana, Degree awarded in July 2014. Faculty member at University of Ghana Business School.

Dr. Brandon Phillips (Ph.D. in Management Science, University of North Texas), Title: The Relationship between Data Visualization and Task Performance in the Era of Big Data. Member of the Dissertation Committee. University of North Texas, Degree awarded October 2014. Accepted a position at Central Oklahoma University. 

Dr. Widyarso (Wid) Roswinanto (Ph.D. in Marketing, University of North Texas). Title: The Effect of Perceptual Fit on Belief Transfers in Co-branding Applications. Member of the Dissertation Committee. University of North Texas, Degree awarded December 2014. Returning home to Indonesia. 

Dr. Boonme, Kittipong (Ph.D. in Management Science, University of North Texas), Title: The Impact of Culture on the Decision Making Process. Member of the Dissertation Committee. University of North Texas, Degree awarded February 2015. Accepted a visiting position at Georgia State University. 

Dr. Stephen Mahama Braimah Sosnore (Ph.D. in Marketing, University of Ghana). Title: Service Quality in Small Hotels in Ghana: A Comprehensive Framework. Co-Chair of the Dissertation Committee. University of Ghana, Faculty member at University of Ghana Business School. Degree Awarded in March 2015.

Dr. Rebecca A. Scott (Ph.D. in Logistics, University of North Texas), Title: The Impact of End-User Decision Making on Public Transportation. Member of the Dissertation Committee. Degree Awarded in May 2015. Accepted a position at University of North Carolina, Wilmington. 

Dr. Jun-Hyuk, Kwon (Ph.D. in Management Science, University of North Texas), Title: The Effect of Value Co-Creation and Service Quality on Customer Satisfaction and Commitment in Healthcare Management. Member of the Dissertation Committee. University of North Texas, Degree awarded May 2015. Accepted a position at Central Oklahoma University. 

Dr. Kirsten Cowan (Ph.D. in Marketing, University of North Texas), Title: Using your Imagination to Pursue Goals-Dampening the Effects of Visceral Temptations. Member of the Dissertation Committee. University of North Texas, Degree awarded May 2015. Accepted a position at NEOMA Business School, Reins, France.
Dr. Bo Dai (Ph.D. in Marketing, University of North Texas), Title: Saving face in Consumers’ Skincare Purchase Decisions: A Cross-Cultural Investigation of Retail Patronage Decisions. University of North Texas, Degree awarded May 2015. Member of the Dissertation Committee. Accepted a position at Georgia Southern University.
Dr. Prince Kodua (Ph.D. in Marketing, University of Ghana). Title: Corporate Social Responsibility and Customer-Based Brand Equity: Towards the Operationalization of a Framework in the Mobile Telecommunications Services Sector. Co-Chair of the Dissertation Committee. Degree awarded July 2016. University of Ghana, Faculty member at University of Ghana Business School.

Doctoral Committee and Examination Preparation/Grading
2013 – to date Marketing Ph.D. Program Coordinator.
2007, 2008, 2009, 2010, 2011, 2012, 2013, 2014, 2015, 2016, 2017 – Mentoring doctoral students, Doctoral exam preparation and grading of comprehensive examinations.
2008, 2012, 2013, 2014, 2016, 2017 – Doctoral student independent study – mentoring students and grading examinations.
2008, 2009, 2010, 2011, 2012, 2013, 2014, 2015, 2016, 2017 – Doctoral program committee member.
Ph.D. External examination

Ph.D. External Examination (Faculty of Graduate and Postdoctoral Affairs, Carleton University, Ottawa, Canada), “Place Associations in International Branding and Advertising: A Cross-National Investigation,” Dr. Jill Reid, January 29, 2015.

Ph.D. External Examiner (Department of Business Administration, National Central University, Taiwan), “An Empirical Investigation of the Antecedents and the Consequence of Consumers’ Perceived Social Media Advertising Value in Southeast Asian Transitional Economies,” Dr. Dao Van Tien (William), November 18, 2013.
MSc., MA Marketing, MBA and undergraduate dissertation/thesis supervisor

Mrs. Gertrude Opare (nee Osae-Addo) (MSc. in Marketing, Ghana Institute of Management and Public Administration – GIMPA, Accra, Ghana), Title: The Relationships Among Corporate Reputation, Brand Crisis, and Customer Loyalty. Supervisor (i.e., Chair). Degree defended and passed in August 2015 with minor corrections. Accepted a position as Adjunct Lecturer at GIMPA. 

Mrs. Rajiya (Kristine) Jones (MA Interdisciplinary Studies, University of North Texas), Title: Decision Making in Global Marketing: Influence of Individual and National Culture on the Positioning Strategies of Foreign and Indigenous Firms in sub-Saharan Africa. June 2014. Supervisor.
Mr. Emre Barali (MA Marketing). Dissertation title: An Investigation of Congruence between Companies Positioning Strategies and Target Customers’ Perceptions of Positioning Messages, July – August, 2010, Kingston University Business School, London, UK. Co- supervisor.
Ms. Alexandra Araujo Alvarez Jimenez (MA Marketing). Dissertation title: The Impact of Mergers in Positioning, July – August, 2010, Kingston University Business School, London, UK. Co-supervisor.
Ms. Lilian Andrea Diaz Quintero (MA Marketing). Dissertation title: The Interrelationship between Variables that Influence Consumers’ Perceptions toward Advertising, July – August, 2010, Kingston University Business School, London, UK. Co-supervisor.
Mr. Behic Aydin (MA Marketing). Dissertation title: Relationship between size of the Company and Positioning Strategies, July – August, 2010, Kingston University Business School, London, UK. Co-supervisor
Miss Jennifer Ditrich, undergraduate (BA Business Administration) Honors Program. Thesis title: The Effect of Advertising on Female Body Images, January 2005 – May 2005, Long Island University, C. W. Post Campus, New York, USA. Supervisor.  

Mr. Joseph Ambrogio (BA Business Administration) Honors Program. Thesis title: College Students’ Choice Criteria of Credit Card Brands: A Replication Study, January 2004 – July 2005, Long Island University, C. W. Post Campus, New York, USA. Supervisor.
Mrs. Bola Abe, MBA dissertation advisor: Title: The Marketing of Plastic Cards in the UK, Past, Present and Future (passed with Distinction), November 1997, University of North London, London, UK.

Miss Jennifer Agyei, undergraduate (B.A. Hons) Information Systems. Title: The Hybrid Manager-Bridging the Gap? July 1997, Kingston University Business School, London, UK. Supervisor.
Course Design/Development

DBA (Doctorate in Business Administration). Undertook the secondary data collection and research that culminated in the new course developed and submitted to Kingston University Board of Trustees and Kingston University Research Committee (with Professors Stavros Kalafatis, Robert East and Annik Hogg), Kingston University Business School, UK, 1996-1998. 
Small Business Marketing, new MBA course proposal submitted to the Marketing Department, Grand Valley State University, January 2001.

Integrated Marketing Communications (IMC), new undergraduate course proposal submitted to the Department of Marketing, Long Island University – C. W. Post Campus, USA, February, 2004.
UNIVERSITY COMMITTEES 
· Siedman College of Business, Grand Valley State University, Faculty Advisor for AMA Student Chapter, 2000-2002.

· Grand Valley State University, International Affairs Faculty/Staff Associate, 2001-2002.

· Grand Valley State University, member of the sub-steering committee that worked on the educational collaboration between Grand Valley State University and University of Cape Coast, Ghana, 2001-2002.
· Long Island University, C. W. Post Campus Faculty Senate, Member 2003-2004.

· Long Island University, Faculty–Student Grievance & Appeals Committee, Member 2003-2005.

· Long Island University, College of Management Faculty Advisor for AMA Student Chapter, 2004-2005.

· Long Island University, College of Management Faculty Development Committee, Member.

· Long Island University, College of Management Strategic Mission Steering Committee, Member. 

· Marketing Faculty Advisor, College of Business, University of North Texas Professional Leadership Program (PLP), 2005-2006.

· University of North Texas, College of Business, Faculty Representative Member on the Hispanic and Global Initiatives Committee, 2007.

· University of North Texas, College of Business, New Product Development Scholars Program, Associate Director, 2005 to 2008.

· University of North Texas, College of Business, International Committee, Chair, 2006 to 2007; member 2007-2008; 2008-to date; Chair, 2010-2011.
· University of North Texas, College of Business, General Scholarship Committee, Chair, March 2009.  

· University of North Texas, Department of Marketing & Logistics, Curriculum Committee, 2008-2009-2010-to date.

· University of North Texas, Department of Marketing & Logistics, Doctoral Program Committee, 2008-2009-2010-to date.

· University of North Texas, Department of Marketing & Logistics, Reappointment, Promotion, and Tenure Committee (RPTC), 2009-2010-2011. 

· University of North Texas, Department of Marketing & Logistics, Member of the Search Committee for tenure-track position in Aviation Logistics, 2009, 2010.
· University of North Texas, Robert B. Toulouse School of Graduate Studies, Office of Vice President for Research and Technology Transfer, Graduate Student Travel Grant Review Committee, 2009-2010.

· University of North Texas, Robert B. Toulouse School of Graduate Studies, Master and Doctoral Fellow Awards review member, January-February 2010.

· University of North Texas, Office of the Provost, Academic Planning Committee – Excellence in Research and Creative Activities sub-committee, 2009-2010.

· University of North Texas Globalization Affairs Committee, under the auspices of UNT International, September 2011 - member. 

· Ghana Institute of Management and Public Administration (GIMPA) Member of the Appointments, Academic and Business School Strategic Committees, August 2012-December 2012.
· University of North Texas, Department of Marketing & Logistics, Member of the Search Committee for tenure-track position in Marketing, 2017.
· University of North Texas, Department of Marketing & Logistics, Member of the Promotion & Tenure Committee, 2016-2017.

OTHER SERVICES FOR UNIVERSITY AND COMMUNITY

· Member of the North Texas Chamber of Commerce (North Central Texas College Small Business Development Center, Denton, Texas under the auspices of the State of Texas Chamber of Commerce and the United States SBA).
· Adhoc Faculty Advisor to UNT Epsilon Mu Chapter of Alpha Kappa Alpha Sorority.
· Faculty Advisor to University of North Texas USA-African Student Organization. 

· Spring 2009 Emerald/ALCS 2008 Research Fund Award Public Sector Management in Africa – Academic judge for grants applications; under the auspices of External Relations Administration, Emerald Group Publishing Limited (Ms. Kieran Booluck), United Kingdom.

· University of North Texas (UNT) – University of Ghana (UG) Academic Exchange and Study Abroad Official Agreement. Initiated, researched and successfully established an MOU between UNT and UG, December 2008 – August 2009; MOU officially signed in August 2009.
· Presentation to Doctoral Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Publishing in the Business Domain”. February 21, 2011.

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Publishing in Business and Humanities”. September 28, 2011.

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Publishing in Business and Humanities”. February 27, 2012. 

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Getting Ideas for an Academic Study: Conceptual and Empirical”. April 16, 2012. 

· Presentation to MBA and Master of Science students at GIMPA on the topic “Marketing Research Methods – what to do, how to do it”. October 2012.

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Getting Ideas for an Academic Study: Conceptual and Empirical”. April 15, 2013. 

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Publishing in Business and Humanities”. April 22, 2013. 
· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Success Strategies for International Ph.D. Students”. October 7, 2014. 

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Getting Ideas for an Academic Study: Conceptual and Empirical”. November, 2014. 
· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Publishing Your Research”. December, 2014. 
· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Success Strategies for International Ph.D. Students”. February 2, 2015 and September 4, 2015. 
· Presentation to Doctoral Students in Music Education, College of Music, UNT on the topic: “Getting Ideas for an Academic Study: Conceptual and Empirical”. September 23, 2015.

· Recruitment of minority doctoral students. Accompanied the Associate Dean of Research and Doctoral Programs, College of Business to promote UNT College of Business doctoral programs and recruit students at the Ph.D. Project Conference, Chicago, IL, November 2015.

· Preparing students for academia and research jobs. Participation in mock interviews at the Toulouse Graduate School. March 1, 2016. 
· Research Grants Council of Hong Kong: External reviewer of two research proposals for general research fund, early career scheme. March 18, 2016. 

· Recruitment of local Texas doctoral students. Accompanied the Chair of the Department of Marketing & Logistics, College of Business to promote UNT marketing & Logistics doctoral programs and recruit students from Texas Prairie View A&M University and Stephen F. Austin University, May 2015 and May 2016, respectively.

· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Success Strategies for International Ph.D. Students”. September 23, 2016. 
· Presentation to Doctoral and Masters Students under the auspices of the Toulouse Graduate School, UNT on the topic: “Success Strategies for International Ph.D. Students”. January 30, 2017. 
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